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INTRODUCCIÓN 
(Ubicación curricular, marco legal)  

 

DECRETO127/1995 DE 9 DE MAYO, POR EL QUE SE ESTABLECEN LAS ENSEÑANZAS 

CORRESPONDIENTES AL TÍTULO DE FORMACIÓN PROFESIONAL DE TÉCNICO EN 

COMERCIO EN 

LA COMUNIDAD AUTÓNOMA DE ANDALUCÍA (BOJA Nº 112 DE 10 DE AGOSTO DE 

1995). 

 

 

 

COMPETENCIAS PROFESIONALES, PERSONALES Y SOCIALES  
(Relacionadas, directa o indirectamente, con el módulo)  

• Interpretar información comercial en una determinada lengua y expresarse de 
forma correcta en situaciones de comercio. 
• Utilizar técnicas de comunicación en las relaciones comerciales y en el 
entorno de trabajo para transmitir y/o recibir información y resolver situaciones 
conflictivas que pueden presentarse en el desarrollo de la actividad. 
 

 

 

OBJETIVOS  

 Obtener información global, específica y profesional en situación de 
comunicación tanto presencial como no presencial. 

 Producir mensajes orales en lengua extranjera, tanto de carácter 
general como sobre aspectos del sector, en un lenguaje adaptado a 
cada situación. 

 Traducir textos sencillos relacionados con la actividad profesional, 
utilizando adecuadamente los libros de consulta y diccionarios técnicos. 

 Elaborar y cumplimentar documentos básicos en lengua extranjera 
correspondientes al sector profesional, partiendo de datos generales y/o 
específicos. 

 Valorar y aplicar los aspectos socioculturales y los comportamientos 
profesionales de los distintos países de la lengua extranjera en 
cualquier situación de comunicación. 
 

 

 

CONTENIDOS  

 

1. USO DE LA LENGUA ORAL : 
1.1 Participación en conversaciones relativas a situaciones cotidianas y a 
situaciones de aprendizaje profesional. 
1.2 Glosario de términos socio-profesionales. 
1.3 Aspectos formales. 
1.4 Aspectos funcionales. 
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1.5 Utilizar expresiones de uso frecuente e idiomáticas en el ámbito 
profesional y formulas básicas de interacción socio profesional. 
1.6 Desarrollar la capacidad de comunicación utilizando las estrategias que 
estén a su alcance para familiarizarse con otras formas de pensar, y ordenar la 
realidad con cierto rigor en la interpretación y producción de textos orales. 
2. USO DE LA LENGUA ESCRITA. 
2.1. Comprensión y producción de documentos sencillos relacionados con 
situaciones de la vida cotidiana, introduciendo la dimensión profesional. 
2,2 Utilización del léxico básico, general y profesional, apoyándose en el uso 
de un diccionario. 
2.3 Selección y aplicación de estructuras típicas y fundamentales formales en 
los textos escritos. 
3 ASPECTOS SOCIOCULTURALES 
3.1. Análisis de los comportamientos propios de los países de habla inglesa en 
las posibles situaciones de la vida cotidiana y profesional. 
3.2 Valoración y actitud positiva ante las distintas normas de conducta y en el 
ámbito de las relaciones socio profesionales. 
3.3. Utilización de los recursos formales y funcionales como medio de 
comunicación apropiado en las relaciones de empresa. 
 

 

 

TEMPORALIZACIÓN 

EVALUACIÓN UNIDADES / BLOQUES SESIONES (HORAS) 

1ª 1, 2, 3 y 4 37 

2ª  5, 6 y 7 32 

3ª  8, 9 y 10 30 

 

 

CRITERIOS DE EVALUACIÓN Y RECUPERACIÓN 
(Trimestral y Final) 

Los conceptos se evaluarán mediante uno o dos exámenes por 

evaluación, con el sistema de evaluación continua. 
 

Criterios de corrección y puntuación  de pruebas objetivas: 
Los distintos ejercicios dentro de las pruebas tendrán mayor o menor 

puntuación según su longitud, duración y/o grado de dificultad. 
Asimismo, las pruebas que incluyan varios ejercicios donde no hay 

producción por parte del alumno, serán puntuados de manera que se 
considere aprobada a partir del 60% de aciertos sobre el total de la 

puntuación de  la prueba. Por ejemplo, una prueba con un total de 
100 puntos, no estaría aprobada con 50 aciertos, sino con 60. 

 
 

Los procedimientos se evaluarán mediante los trabajos realizados 
por los alumnos, principalmente de redacción de correspondencia. La 

no entrega de un trabajo en la fecha acordada se considerará como 
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un examen no presentado, aunque se les dará la oportunidad de 
realizar una parte escrita dentro de los distintos exámenes, que será 

voluntaria para los alumnos que hayan entregado sus trabajos a 
tiempo y obligatoria para los que no lo hayan hecho. 

La media de los conceptos y procedimientos constituirá un 80% de la 
nota global. 

 
La actitud se evaluará por un lado por la asistencia a clase. Se 

perderá 1 punto sobre 10 por cada falta injustificada, y 0'5 por cada 
retraso. Esta nota constituirá un 10% de la nota global. 

 
Por otro lado, también se sumarán o restarán puntos por una actitud 

positiva o negativa en clase. Los puntos negativos se podrán 

recuperar con puntos positivos, conseguidos por trabajos voluntarios, 
buenas intervenciones en clase, etc. Esta nota constituirá un 10% de 

la nota global. 
 

 
 

 

 

 

METODOLOGÍA 
(Estrategias metodológicas, distribución de espacios) 

Según el tipo de ejercicio, se trabajará de forma individual, por parejas o en 

grupo. Los alumnos estarán sentados en filas dejando espacio para que la 

profesora pueda circular entre ellos mientras trabajan. Dada la diversidad de 

niveles de los alumnos, se pedirá siempre algún voluntario para traducir las 

instrucciones y asegurarse de que todos entienden la tarea. Las explicaciones 

gramaticales se harán en castellano. 

 

 

 

PROGRAMACIÓN DE UNIDADES DIDÁCTICAS 
(CONTENIDOS/CRITERIOS DE EVALUACIÓN) 

 

UNIT 1: INTRODUCTION :CONTENTS 
1 USE OF THE SPOKEN LANGUAGE 
1.1Conversations, debates and expositions about the professional life 
situations and about situations derived from different kind of activities in the 
market. 

 To know the most important ways to introduce someone. P. 6. Starting up. 
Page 12, Skills. 

 To know the most important ways to introduce oneself. P. 12. Skills. 
 To listen to a listening about introducing oneself and others, and to fill in the 

gaps of the given exercises for a better comprehension. P. 12, Skills. 
 To learn the necessary skills , as web as the main expressions that may help 
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the student to take part in a formal meeting. P. 11. Skills 
1.2 Functional aspects. 

 In pairs, prepare a sham of the meeting of a great brand. P. 12. Skills 
 To learn more vocabulary related to the field of professions and to talk about 

them in pairs. 
P. 7, 8, Vocabulary. 

2 USE OF THE WRITTEN LANGUAGE 
2.1 Visual, oral and written documents about professional aspects. 

To read an article and do the given exercises. P. 9. Reading. 
2.2 Specific Terms. 

About Nationalities. P. 7, 8. Vocabulary 
2.3 Functional aspects. 
To complete a chart about different conversations of different people talking 
about their jobs. P. 11. 
Listening. 
2.4 Morphological and syntactic elements. 

To know the form and use of the verb To Be. P. 10, Language Focus 1. 
To know the form and use of a/an with jobs. P. 11. Language Focus 2. 
To know the form and use of the Wh- questions. P. 11. Language Focus 2. 

3 SOCIAL AND PROFESSIONAL ASPECTS 
3.1 Formal and functional means to put the profession into practice. 
To identify and use in a proper way the most used expressions in any given 
formal introduction. P.12. Skills. 
3.2 Professional practice. 

According to the established steps in the given section, to write an e-mail 
following the instructions given to the main chief of any enterprise, dealing with 
the introduction of two possible workers. P.13. Case Study. 

UNIT 2: WORK AND LEISURE : CONTENTS 
1 USE OF THE SPOKEN LANGUAGE 
1.1 Conversations, debates and expositions about the professional life 
situations and about situations derived from different kind of activities in the 
market. 

To listen to several people speaking about what they want from work. P. 14. 
Starting Up. 

To speak about what they want from work. P. 14. Starting Up. 
To have a conversation about work and leisure- p. 15. Vocabulary. 
To listen to an interview to different people of different nationalities talking 

about their typical day. 
P. 19. Language Focus 2. 

To tell the partner about one’s day. P. 16. Reading. 
To listen to a conversation and to do fill in the gaps. P. 20. Skills. 
To make questions and the corresponding answers in the form of a 

conversation with the classmate about what you both do in your free time. P. 
20. Skills. 
1.2 Specific Terms. 

Vocabulary related to leisure activities. P. 18. Vocabulary. 
1.3 Functional aspects. 

To listen to an interview to people from different countries about their normal 
days.. P. 19.Language focus. 
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2 USE OF THE WRITTEN LANGUAGE 
2.1 Visual, oral and written documents about professional aspects. 

To read a text the working day of a chairman. P. 16. Reading. 
2.2 Specific Terms. 

About jobs and leisure.p.14 Starting Up. 
About days months and dates. P. 15. Vocabulary. 
About telling the date, main prepositions. P. 15. Vocabulary. 

2.4 Morphological and syntactic elements. 
To know the form and use of the prepositions used with dates P. 15 

Vocabulary 
To know the form and use of the present simple of the verbs. P. 17. 

Language Focus 1 
3 SOCIAL AND PROFESSIONAL ASPECTS 
3.1 Formal and functional means to put the profession into practice. 

To know the main vocabulary, as web as the normal proceedings in a hotel 
or the organization of holidays or any travel. P. 15 and 20. Skills. Case Study. 
3.2 Professional practice. 

According to the established steps in the given section, to make different 
interviews to the employees of a given company to make changes in that given 
. P. 20. Case Study. 

According to the established steps in the given section, to write a list of the 
improvements to be made in a given company . P. 20. Case Study. 

UNIT 3: PROBLEM : CONTENTS 
1 USE OF THE SPOKEN LANGUAGE 
1.1 Conversations, debates and expositions about the professional life 
situations and about situations derived from different kind of activities in the 
market. 

To listen to different phone calls dealing with different problemsiu76 P. 22. 
Starting up. 

To make a role play about a conversation between a sales representative 
and a costumer. P. 27 Skills 

To listen to a phone call and to do the corresponding exercises. P. 26- 27 
Skills 

To listen to a voice mail and make notes. P. 29. Case study. 
To make a phone call to the representative of a given enterprise and to tell 

him about some given problems . P. 29. Case study. 
1.2 Specific Terms. 

To learn vocabulary related to the field of adjectives. P. 23. Vocabulary. 

2 USE OF THE WRITTEN LANGUAGE 
2.1 Visual, oral and written documents about professional aspects 

 To read four short texts about different problems in some given companies 
and to do the given exercises . P. 24. Reading. 
2.2 Specific Terms. 

To know the vocabulary related to the field of adjectives. P. 23. Vocabulary. 
To learn words about problems. 

2.3 Functional aspects. 
To write a telephone message to a manager telling him about some given 

problems P. 28. 29. case Study. 
2.4 Morphological and syntactic elements. 

To know the form and use of the present simple in positive and negative. P. 
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25. Language Focus 1. 

3 SOCIAL AND PROFESSIONAL ASPECTS 
3.1 Formal and functional means to put the profession into practice. 

To know the necessary expressions to write formal texts dealing with the 
explanation of some given problems. P. 29. case Study. 

To know the necessary expressions to have a phone call dealing with the 
explanation of some given problems. P. 29. case Study. 
3.2 Professional practice. 

According to the established steps in the given section, to write a report to 
the manager of an enterprise, where giving solutions to a given problem as well 
as recommendations, as well as its explanation. P. 28.29. Case Study. 

UNIT 4: TRAVEL : CONTENT 
1 USE OF THE SPOKEN LANGUAGE 
1.1 Conversations, debates and expositions about the professional life 
situations and about situations derived from different kind of activities in the 
market. 

To debate about the travels students make and their positive and negative 
aspects. P. 34. Starting up. 

To listen and check some flight delays. P. 35. Vocabulary 
To make a listening for information. P. 36. Listening. 
To make a role play about a formal travel P. 37, Language Focus 1. 
To make a role play about demanding information of a foreign city. P. 39, 

Language Focus 2 
To listen to a dialogue about making bookings and checking arrangements . 

P. 40, Skills 
To make a role play making bookings and checking arrangements. P. 40, 

Skills 
1.2 Specific Terms. 

To increase the number of expressions learnt about making bookings and 
checking 
arrangements. P. 40 Skills 
1.3 Functional aspects. 

To make a listening for information. P. 36. Listening 
To listen to a dialogue about making bookings and checking arrangements . 

P. 40, Skills 

2 USE OF THE WRITTEN LANGUAGE 
2.1 Visual, oral and written documents about professional aspects. 

To read a text from Narita International Airport and to do the exercises. P. 
38. Reading. 
2.2 Specific Terms. 

About travel details P. 35. Vocabulary. 
2.4 Morphological and syntactic elements. 

Use of can/can’t. P. 36-37.. Language Focus 1.. 

3 SOCIAL AND PROFESSIONAL ASPECTS 
3.1 Formal and functional means to put the profession into practice. 

To know how to book a room, from both points of view: the receptionist and 
the costumer. 
P.41 . Case Study. 
3.2 Professional practice 
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According to the given planning of the corresponding section, to book a 
room and check the necessary information. P. 41. Case Study. 

UNIT 5: FOOD AND ENTERTEINMENT :CONTENTS 
1 USE OFTHE SPOKEN LANGUAGE 
1.1 Conversations, debates and expositions about the professional life 
situations and about situations derived from different kind of activities in the 
market. 

To listen to a conversation with a waiter and do the corresponding 
exercises. P. 47. Skills. 

To debate about the activities businesspeople tend to do in your country. P. 
42. Starting up. 
1.2 Specific Terms. 

Eating out. P. 43. Vocabulary. 
1.3 Functional aspects. 

To listen to the listening about ordering a meal. .P. 45. Listening. 

2 USE OF THE WRITTEN LANGUAGE 
2.1 Visual, oral and written documents about professional aspects. 

To read a text from The Financial Times and to do the exercises P. 43-44. 
Reading. 
2.2 Specific Terms. 

About food. P. 42. Starting up 
2.3 Functional aspects. 

Proper use and form of some and any. P. 45. Language Focus 1. 
Proper use and form of countable and uncountable nouns. P. 46. Language 

Focus 2 
2.4 Morphological and syntactic elements. 

Proper use and form of some and any. P. 45. Language Focus 1. 
Proper use and form of countable and uncountable nouns. P. 46. Language 

Focus 2 

3 SOCIAL AND PROFESSIONAL ASPECTS 
3.1 Formal and functional means to put the profession into practice. 

To know three different important restaurants in San Francisco and its 
menus. P. 48-49. Case Study. 
3.2 Professional practice. 

To write an email to a costumer inviting him or her to dinner, giving details 
about the restaurants. P. 48-49. case Study. 

UNIT 6: SALES : CONTENTS 
1 USE OF THE SPOKEN LANGUAGE 
1.1Conversations, debates and expositions about the professional life 
situations and about situations derived from different kind of activities in the 
market. 

To speak about the products they buy and when they buy them P. 50. Starting 
Up. 

To speak about the reasons for and against applying for a given job.P. 52. 
Reading. 

To make a role play where one is the buyer and the other one is the seller 
P- 56. Skills 
1.2 Specific Terms. 

Related to buying and selling P- 51. Vocabulary 
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1.3 Functional aspects. 
To make a listening about different people talking about the product they 

buy. P.50. Listening. 
To make a listening about a conversation between a buyer and a seller P. 

51. Vocabulary 
To make a listening about selling Coca Cola. P. 54. Listening 
To make a listening about the presentation of a product and its selling. P. 

56. Skills 

2 USE OF THE WRITTEN LANGUAGE 
2.1 Visual, oral and written documents about professional aspects. 

To read a text about success and do the corresponding exercises. P. 52. 
Reading. 

To write an article about someone’s profile. P. 55. language Focus 2 
2.2 Specific Terms. 

About buying and selling P.54. Vocabulary 
2.3 Morphological and syntactic elements. 

Use and form of the past simple of verbs . P. 53. Language Focus 1. 
Form and use of the past time references. P. 55. language Focus 2. 

3 SOCIAL AND PROFESSIONAL ASPECTS 
3.1 Formal and functional means to put the profession into practice. 

To know the main steps to be followed when selling a mobile phone . P. 57. 
Case Study 
3.2 Professional practice. 

To write an e-mail trying to sell an mobile phone. P. 57.Case Study 

UNIT 7: PEOPLE : CONTENTS 
1 USE OF THE SPOKEN LANGUAGE 
1.1 Conversations, debates and expositions about the professional life 
situations and about situations derived from different kind of activities in the 
market. 

To debate about the main features of the ideal partner. P. 63. Vocabulary. 
To have a conversation dealing with past studies and jobs. P. 64. Language 

Focus 1. 
To discuss the type of business they would like to start. P. 65. Reading 
To make a role play between an employee and a manager of a computer 

company. P. 68. Skills 
1.2 Specific Terms. 

To describe people. P.63Vocabulary 
1.3 Functional aspects. 

To make a listening about a difficult colleague . P. 63. Listening. 
To make a listening about business training solutions. P. 67. Language 

Focus 2. 
To make a listening about dealing with problems. P. 68. Skills 

2 USE OF THE WRITTEN LANGUAGE 
2.1 Visual, oral and written documents about professional aspects. 

To read a texts from the Financial Times. P. 65. Reading. 
To try to guess what kind of person they are by choosing answers. P. 62. 

Starting up. 
2.2 Specific Terms. 

To describe people. P.63Vocabulary 
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2.3 Functional aspects. 
To simulate problem situations at work 

2.4 Morphological and syntactic elements. 
To know the forms and use of the past simple of verbs in negative and 

interrogative. P. 64. 
Language Focus 1. 

To know to make questions in English. P. 66. Language Focus 2. 

3 SOCIAL AND PROFESSIONAL ASPECTS 
3.1 Formal and functional means to put the profession into practice. 

To know the main features of a given problem. P. 69. case Study. 
3.2 Professional practice. 

 To make a role play trying to solve that problem. Case Study 

UNIT 8: MARKETS: CONTENTS 
1 USE OF THE SPOKEN LANGUAGE 
1.1 Conversations, debates and expositions about the professional life 
situations and about situations derived from different kind of activities in the 
market. 

To debate about a given chart dealing with markets. P. 70. Starting Up. 
To make a role play, about asking and giving opinions, agreeing and 

disagreeing on any topic on markets. P. 76. Skills 
1.2 Specific Terms. 

Dealing with markets. p.71. Vocabulary 
1.3 Functional aspects. 

To make a listening dealing with numbers and markets. P. 71. Vocabulary. 
To make a listening dealing with markets in Russia. P. 74. Listening. 
To make a listening of a discussion. P. 76. Skills. 

2 USE OF THE WRITTEN LANGUAGE 
2.1 Visual, oral and written documents about professional aspects. 

To read a text from The Times and to do the given exercises. P. 72. 
Reading. 
2.4 Morphological and syntactic elements. 

To know the form and use of the comparatives and superlatives of 
adjectives P. 73. Language Focus. 1 

To know the form and use of much/ little / a lot / a bit. P. 75. language 
Focus. 2 
3 SOCIAL AND PROFESSIONAL ASPECTS 
3.1 Formal and functional means to put the profession into practice. 

To know some aspects and figures of Cara Cosmetics. P. 77 case Study. 
3.2 Professional practice. 

To write a short description of one of its products. p. 77. case Study. 

UNIT 9: COMPANIES :CONTENTS 
1 USE OF THE SPOKEN LANGUAGE 
1.1 Conversations, debates and expositions about the professional life 
situations and about situations derived from different kind of activities in the 
market. 

To talk about famous companies. P. 78. starting Up. 
To perform a role play about two different companies. P. 83. Language 

Focus 2. 
To make a presentation of a given company. P. 84. Skills. 
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1.2 Specific Terms. 
To describe companies. .p. 80. Vocabulary 

1.3 Functional aspects. 
To listen to an interview of “the mini Range”. P. 79. Listening 
To make a listening about the presentation of companies. P. 84. Skills. 

2 USE OF THE WRITTEN LANGUAGE 
2.1 Visual, oral and written documents about professional aspects. 

To read a text from The Financial Times. P. 81. Reading. 
To complete a quiz about companies. P, 78. Starting up 

2.2 Specific Terms. 
To describe companies. .p. 80. Vocabulary 

2.4 Morphological and syntactic elements. 
To know the form and use of the present continuous of verbs. P. 79. 

Language Focus 1. 
To know the form, use and differences of the present simple and continuous 

of verbs. P. 79. 
Language Focus 2. 
3 SOCIAL AND PROFESSIONAL ASPECTS 
3.1 Formal and functional means to put the profession into practice. 

To know the main steps to make a proper presentation. P. 83. Case Study. 
3.2 Professional practice 

To write a short profile of a company P. 85. Case Study 

UNIT 10: THE WEB: CONTENTS 
1 USE OF THE SPOKEN LANGUAGE 
1.1 Conversations, debates and expositions about the professional life 
situations and about situations derived from different kind of activities in the 
market. 

To talk about the reasons they use internet for. P.90. starting Up. 
To make a listening about the use of internet. P. 91. starting Up 
To make a listening about someone’s plans for next year. P. 93. Language 

Focus 1. 
To make a listening about making arrangements. P. 96. Language Focus 2. 
To role play the making of an arrangement. P. 96. Skills 

1.2 Specific Terms. 
Internet terms. P. 91, Vocabulary. 
Time expressions. P. 95. Vocabulary. 

1.3 Functional aspects. 
To listen to people talking about the internet. P. 91. Starting up 
To make a listening about an interview dealing with website design. P. 

Listening 
To make a listening about making arrangements. P. 96. Skills. 

2 USE OF THE WRITTEN LANGUAGE 
2.1 Visual, oral and written documents about professional aspects. 

To read a text from the Financial Times . P. 94. Reading. 
2.2 Specific Terms. 

Internet terms. P. 91, Vocabulary. 
Time expressions. P. 95. Vocabulary. 

2.3 Functional aspects. 
To know the main internet services. 

2.4 Morphological and syntactic elements. 
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To know the different ways of talking about future plans P. 93. Language 
Focus 1. 

To know the form and use of the future with will. P. 95. Language Focus 2 
3 SOCIAL AND PROFESSIONAL ASPECTS 
3.1 Formal and functional means to put the profession into practice. 

To know the services of several hotels given in the internet .P. 97. Case 
Study 
3.2 Professional practice 

To write an e-mail to one of those hotels to book and confirm appointment P. 
97. Case Study 

UNIT 11: CULTURES : CONTENTS 
1 USE OF THE SPOKEN LANGUAGE 
1.1 Conversations, debates and expositions about the professional life 
situations and about situations derived from different kind of activities in the 
market. 

To give advice to people who is coming to the country for the first time. P. 
98. Starting Up 

To debate about mistakes in other cultures P. 100. Listening 
To role play any problem and the finding of the possible solutions. P. 104. 

Skills 
1.2 Specific Terms. 

About cultures . P. 99. Vocabulary 
1.3 Functional aspects. 

To make a listening about culture mistakes. P. 100. Listening. 
To make a listening about identifying problems and agreeing action. P. 104. 

Skills. 

2 USE OF THE WRITTEN LANGUAGE 
2.1 Visual, oral and written documents about professional aspects. 

To read a text from The Times and do the exercises P. 102. Reading. 
To make exercises of filling in the gaps. P. 98. Starting Up 

2.2 Specific Terms. 
About cultures . P. 99. Vocabulary 

2.3 Functional aspects. 
To know the problem and solutions to a given problem had in a work field. 
2.4 Morphological and syntactic elements. 

 To know the form and use of should/ shouldn’t. P. 101. language Focus 1. 
 To know the form and use of could/would. P. 103. language Focus 2. 

3 SOCIAL AND PROFESSIONAL ASPECTS 
3.1 Formal and functional means to put the profession into practice. 

To know a real situation and new changes of a given branch. P. 105. Case 
Study. 
3.2 Professional practice 

To write some action minutes of the meeting. P. 105. Case Study. 
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MATERIALES Y RECURSOS DIDÁCTICOS DISPONIBLES  
(Debemos definir donde se encuentran dichos recursos, aula, departamento…) 

 

En el aula se utilizará el libro de texto “Market leader elementary”, de la 

editorial Pearson, la pizarra, un reproductor de CDs. y si se considera 

necesario, se utilizarán ejercicios de refuerzo de libros disponibles en el 

departamento. 

 

 

INCORPORACIÓN DE LOS TEMAS TRANSVERSALES AL CURRICULUM  

 Educación para la paz: Interés por conocer modos de vida distintos a 

los propios, distintas culturas y forma de hacer negocios. 

 Educación moral y cívica: Consideración de la importancia de la 

corrección y el respeto al dirigirnos a los demás. Reflexión sobre las 

relaciones laborales. Destrezas de negociación y resolución de 

problemas. 

 Educación para la no discriminación: Interés por entablar intercambios 

comunicativos con los demás, independientemente de su sexo u origen. 

 Educación para la igualdad entre hombres y mujeres: Tomar conciencia 

de que tanto hombres como mujeres pueden desempeñar cualquier 

trabajo y cargo dentro de una empresa. 

 Educación para el consumo: Reflexión sobre un consumo responsable. 

Reflexión sobre el papel de las nuevas tecnologías en un mundo en 

evolución. 

 Educación para la salud: Reflexión sobre hábitos de alimentación 

saludables. 

 

 

MEDIDAS DE ATENCIÓN A LA DIVERSIDAD 

1. PLAN ESPECÍFICO PARA LOS ALUMNOS REPETIDORES 

2. MEDIDAS DE ATENCIÓN A LA DIVERSIDAD (ALUMNOS CON N.E.E., ALTAS CAPACIDADES) 

Los alumnos repetidores serán evaluados como los demás. 

Se proporcionarán ejercicios de refuerzo a los alumnos que lo necesiten. Se 

animará a los más aventajados a realizar trabajos voluntarios, como lectura de 

libros adaptados a su nivel. 

 

 

 

USO DE LAS TICs  

 

El libro de texto cuenta con un DVD interactivo que los alumnos podrán utilizar 

en casa para repasar los contenidos estudiados en clase. 
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MEDIDAS PREVISTAS PARA EL FOMENTO DE LA LECTURA 

 

Se animará a los alumnos a llevarse en préstamo libros del departamento o de 

la biblioteca y se premiará a los que realicen un trabajo sobre el libro leído con 

una subida en la nota global hasta un máximo de dos puntos. 

 


